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Å4* Small Unitary Local Authority

ÅMost improved CVA KS2-4 2008 next to Isles of Scilly

Å Id & EA Strategic Commissioning of Culture Pilot LA

Å64 schools eligible to apply for Artsmark - 76% accredited

ÅHigh levels of HT autonomy and pro-activity

ÅOriginal ALC members 

About Halton



ÅConsistently over the past 5 years, top LA in England for 

number of Artsmark schools [pro-rata].

ÅHigh proportion of schools engaged in CCEôs óCurious 

Mindsô Enquiry and Change School programmes - 22 

schools in 18 months.

ÅAward-winning Brindley with dedicated Arts Development 

Team (Drama, Dance, Music, Visual Arts/Film Media) 

Haltonôs Successes 



Case Study ïMoore Primary School 



LA NW Artsmark Case Study in 2003 - strong advocacy 

statements from elected members and portfolio holders.

ñHalton is seriously committed to engaging our children and young people 

in wider learning opportunities beyond the confines of the traditional 

curriculum. 

The excellent work undertaken locally and reflected in our Artsmark 

performance is testimony to this.  We want our future citizens to have a 

wider appreciation and engagement in the arts to help make them more 

rounded individuals.  Halton schools, supported by Ann Brian, our Arts 

Education Development Officer, are leading the way nationally and Halton 

Borough Council is immensely proud of our continued achievement in this 

area.òCllr Tom McInerney (Exec. Portfolio Member for C&YP)

Haltonôs Successes



Impact of Artsmark 

Impact of Artsmark in Halton since 2002    

Trajectory of Impact
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ÅThe impact of strategic óArts and Cultural Policiesôin each 

Artsmark school   - integrating arts culture and creativity. 

ÅThe value of sustained and incremented partnership practice

manifest in Artsmark audits. 

ÅThe relevance of HT autonomy and ability to lead and manage

complex programmes. 

ÅPositive Funding óleverageô processes in schools 

ÅThe value of networks / consortia as drivers of change. 

ÅStrenuous partnerships with Cultural Services in Halton, 

nationally, regionally, locally. 

The value of a clear incremented 

progression path for schools, 

underpinning quality



The role of the LA as support / 

advice mechanism

ÅóBespokeô Training and support packages to schools 

and settings including LA Artsmark Training (since 2002)

ÅEvolutionary, responsive  cross - service planning tied 

closely to strategic cultural services.

ÅArtsmark Improvement Targets aligned to Primary / 

Secondary Arts Education Network Group

ÅStrategically aligned Bespoke CPD in arts and culture  



ÅEvolutionary

ÅReflecting local,regional and national agendas    

including growth of Creative Partnerships ñEnquiry 

Schoolsò and ñChange Schoolsò

ÅUnderpinning value of leadership and governance in 

arts and culture

Potency of Overarching Arts and 

Cultural Policies (Artsmark)



Correlation of Artsmark to other key 

success criteria in Arts, Creativity and 

Culture

ÅóUniversal Mapping Exerciseô undertakenof schools 

engagement in arts,creativity and culture ïwhat does this 

tell us?

ÅSuccessful Artsmark schools engage pro-actively across 

other areas.

ÅProjected 50% of schools in Enquiry and Change schools 

by May 2010.  

ÅLayers of school networks underpin infrastructure

ÅPro-active take-up of CPD is another hallmark




